p Connect and interact with
Generation “ Text”

P> over 70 billion text
messages sent
monthly

> Personalized, instant
communication with your
fans

Consider these statistics when
evaluating Text Message Marketing
for your team:

-18-29 year old consumers use text messaging
more often than voice to communicate.

-On average 94% of text messages are read.

-80% of consumers keep their mobile with them
all day.

When given a choice 39% of US consumers
— 76 million people — prefer text messages

to radio or TV advertising.

Go Green with Drive MultiMedia’s text services!

Replace mailers & other print with text .
Save room in your budget while

helping saving the environment!
Call today for more info!

Alex Alameda
Director of Sales, CEO
636-614-9129

www.drivemultimedia.com

Brochures are trademarks of Drive MultiMedia Creative. All rights
reserved. This document can not be altered or reproduced without
permission.
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Text Message
Marketing

Engage Fans
Drive Traffic
Increase value of sponsors
Measure Results

Text DRIVE to 68247

for more information
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Text Message
Marketing

Over 200 million Americans currently own and

use cell phones. Last year, over 70 billion text

messages were sent each month.

What are keywords?

> Keywords are words that best describe your
events, services, and promotional
campaigns.

Keywords:
¢ Inform fans of promotions and events

e Interact with fans and drive traffic
e Increase value of sponsors

p A Keyword may be GOAL.

P> Fans text GOAL to 68247 to receive general
promotional information

Wizards vs Hornets this Satur-
day night. Show this text at the
ticket window for $5 off EACH
ticket and a get a free rally

towel! Go Wizards!

P Produce unparallel results while tracking and
measuring your promotions and events.
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Using Your Keywords

Engage and interact with fans at the game.
Use Keywords to offer real-time incentives
to fans.

Thanks for joining our\
VIP Text Club. You have
been entered to win sea-
son passes. The winner
will receive atext during
the second half,

Go Wizards!

Text ALLSTAR to
68247 to for a
chance to attend
our 2009 Player of
the Year Camp

occerpluscamps.com

Advertise Keywords in all Media

-Game Schedules
-Bumper Stickers
-Towels

-Program Guides
-Magnets
-Website

Make your sponsors
more valuable!

Place Sponsor’s Keyword on venue
advertisements: for:

more Return

more EXposure

more Awareness
Drive customers to them!

Online Tools and_ Databases

Build databases of cell phone numbers and
email addresses of your fans.

Before big games, send TXTcasts to your
fan’s cell phones...increase your home
team advantage.

Use our online tools to update text
responses 24/7.
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To contact our guest relations |
—— Comfort
under

Text “HELP” to 68247 |anyroot. !
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Guest Services Text Communication

Our Guest Relations options enhance security
and allow fans to directly communicate with
your representatives by sending a text mes-

sage. We have avariety of programs to meet

the needs of your team!



